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Trade Development Authority 
of Pakistan is the premier 
trade promotion organization 
mandated to develop and 
promote products and 
services of the country in 
international markets.

TDAP implements policies 
and directives of Federal 
Government and its Board 
of Directors for enhancing, 
promoting and facilitating 
trade.

TDAP  supports  and  facilitates 
businesses  through  latest 
information  and  capacity 
building initiatives to enhance 
and improve their leverage in 
international trade.

To achieve its objectives, 
TDAP organizes as well 
as participates in local & 
international trade fairs, 
ƺɁʍȶɽɨʰ� ɰɥǉƺȈˎƺ� ǉʯȃȈƹȈɽȈɁȶɰӗ�
trade delegations, conducts 
seminars and organizes 
contacts and information 

ǉʯƺȃƃȶǼǉ� ǉʤǉȶɽɰ� ƹɁɽȃ�
physically as well on digital 
platforms.

This publication is part 
of the efforts of TDAP to 
share  details and showcase 
Pakistan’s products and 
services in international 
markets.

TDAP INTRODUCTION



PRODUCT PROFILE
The footwear industry is an important sector in the Pakistani economy, 
particularly in the region of Lahore. The main strength of the footwear industry 
is the availability of top quality leather in the country. Pakistan is a hub for the 
production of high quality leather and the leather goods industry is a big 
ƺɁȶɽɨȈƹʍɽɁɨ�ɽɁ�ɽȃǉ�ƺɁʍȶɽɨʰԇɰ�ǉʯɥɁɨɽ�ǉƃɨȶȈȶǼɰ�ӝ

0RODUCT�#LASSIlCATION

ěȃǉ� ǁɁȴǉɰɽȈƺ� Ȉȶǁʍɰɽɨʰ� ȴƃȶʍǹƃƺɽʍɨǉɰ� ƃȢȴɁɰɽ� ǉʤǉɨʰ� ɽʰɥǉ� Ɂǹ� ǹɁɁɽʥǉƃɨ� ƃɰ� ƺȢƃɰɰȈˎǉǁ� Ȉȶ�
ƺȃƃɥɽǉɨ�ћљ�Ɂǹ�Ԇ�Č�ƺȢƃɰɰȈˎƺƃɽȈɁȶ�ɰʰɰɽǉȴ�ǹɁɨ�ɽɨƃǁǉǁ�ǼɁɁǁɰԇ�ɽȃƃɽ�ƺƃȶ�ƹǉ�ƹɨɁȟǉȶ�ǁɁʥȶ�ȈȶɽɁ�
the categories 6401 to 6406� ƃɽ� ɽȃǉ� љӸǁȈǼȈɽ� ȢǉʤǉȢӝ� ӯKʯƺǉɥɽ� ǹǉʥ� ǉӝǼӝ�ʥȈȶɽǉɨ� ƹɁɁɽɰӗ� ČȟȈ�
9ɁɁɽɰ�ǉɽƺӝӰӝ�ěȃǉ�ǹɁȢȢɁʥȈȶǼ�ɽƃƹȢǉ�ɥɨɁʤȈǁǉɰ�ɽȃǉ�ɥɨɁǁʍƺɽ�ƺȢƃɰɰȈˎƺƃɽȈɁȶ�ɨǉȢǉʤƃȶɽ�ɽɁ�ĀƃȟȈɰɽƃȶԇɰ�
ǹɁɁɽʥǉƃɨ�ǉʯɥɁɨɽ�ɰǉƺɽɁɨӖ

PRODUCT PROFILE
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64 FOOTWEAR, GAITERS, & THE LIKE

6401 Waterproof Footwear, Rubber Or Plastics, Bond Sole

6402 Footwear, Outer Sole & Upper Rubber Or Plastic Nesoi

6403 Footwear, Outer Sole Rub, Plastic Or Lea & Upper Lea

6404 Footwear, Outer Sole Rub, Plastic Or Lea & Upper Tex

6405 Footwear Nesoi

6406 Parts Of Footwear: Insoles Etc.: Gaiters Etc., Parts

The food and beverage processing industry is the 2nd largest industry of Pakistan after textiles, accounting for 
27% of the value-added production and 16% of employment in the manufacturing sector. Food processing 
accounted for an annual average of $223.5m in FDI from 2012-2018. Retail sales of processed food are expanding 
10% per annum with current estimated size of about $1.4 billion (including $325 million worth of imported 
products).

The food processing sector of Pakistan has the ability to create spillover effects in multiple other industries such 
as food packaging, bottling, retail chains (hypermarts, supermarkets) etc.

BILATERAL TRADE BETWEEN PAKISTAN & 
WORLD FOR PROCESSED FOOD 

Unit: US Dollar thousand

The food processing industry is catego-
rized into either informal/cottage estab-
lishments or formal establishments.
Most of the food industry in Pakistan is 
concentrated in Punjab (60%) followed 
by Sindh (30%), KPK (6%), Baluchistan 
(2%) and ICT (2%). In total, there are 
approximately 2500+ food processing 
units in Pakistan.

Product HS Code Value in USD 000

Dates, figs, etc fresh dried 

Yeast 

Chilled Potatoes

Gelatin 

Bread and Pastries

Sauces

Juices 

Honey 

Jams and Jellies

Cream /Kephir

Almonds

0804

'1101

0701

'1302

'1905

2103

'2009

'0409

2007

'0403

0802

173796

122965

114157

39291

37148

31597

20707

8308

5943

4156

2167



SUB SECTORS
PAKISTAN’S FOOD PROCESSING INDUSTRY IS BROADLY 
CATEGORIZED INTO THE FOLLOWING 4 SUB SECTORS:

1. VALUE-ADDED AND  FROZEN  FOOD  PROCESSING  SECTORS,  
 INCLUDING CANNED FOODS

 i) Jams, jellies, pickles, sauces, squashes, concentrates, vinegar,  
 seasonings and spices, dry vermicelli, noodles, macaroni and  
 spaghetti, fruit juices, fruit juice drinks, canned fruits, snack  
 foods (potato crisps, salted nuts, products from rice flakes and  
 corn grits, lentil and gram snacks), cereals (corn flakes, rice  
 cereal, porridge, etc.)
 ii) Frozen food Frozen vegetables, snacks and meals
 iii) Value-added fruit and vegetable and intermediate products.
 iv) All value-addition of fresh produce & intermediate products.

2. EDIBLE OILS & FATS MANUFACTURING/PROCESSING UNITS

3. BEVERAGE PRODUCTION UNITS
  i) Aerated drinks, juices, bottled water.

4. BAKERY AND CONFECTIONARY MANUFACTURING UNITS

 i) Cakes, breads, pastries, biscuits, ethnic confections, other dry  
 bakery products, other confectionery (toffee, candies, bubble  
 gum and chocolate).

Production Capacity and Local 
Consumption
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The Cottage Industry supplies bulk of the domestic needs according to the 
ƺȃƃȶǼȈȶǼ� ǁǉɰȈǼȶɰ� ƃȶǁ� ɽƃɰɽǉɰ� ɨɁʍȶǁ� ɽȃǉ� ʰǉƃɨӗ� ʥȃǉɨǉƃɰӗ� ǉʯɥɁɨɽ� ȶǉǉǁɰ� ƃɨǉ�
ǹʍȢˎȢȢǉǁ� ƹʰ� ɽȃǉ� ɁɨǼƃȶȈ˃ǉǁ� ӣ� ȴǉƺȃƃȶȈ˃ǉǁ� ɰǉƺɽɁɨӝ� Ãƃȶʰ� ǹƃƺɽɁɨȈǉɰ� ȃƃʤǉ� ƃ�
production capacity of 2,500 pairs per day, while the larger units produce as 
ȴʍƺȃ�ƃɰ�іѕӗѕѕѕ�ɥƃȈɨɰ�ɥǉɨ�ǁƃʰӝ��ɽ�ȈȶƺȢʍǁǉɰ�Ȣǉƃɽȃǉɨӗ�ɽǉʯɽȈȢǉ�ƃȶǁ�ɰʰȶɽȃǉɽȈƺ�ɰȃɁǉɰӝ

The total requirement of footwear in Pakistan is around 600 million pairs 

per year. It is estimated that women buy between 4-6 pairs of footwear per 
year and men 1-2. For children the average is 1-3 pairs. This usage is very low 
as the global average is 8-10 pairs for women per year, whereas 2-4 pairs of 
footwear are purchased by men every year .

Geography

The Lahore cluster (Lahore, Gujranwala and Sheikhupura) is the major 
footwear producing area accounting for more than half of the total footwear 
production. Other key areas in Pakistan for footwear production include 
Karachi and Sialkot. These three cities account for 86% of total production 
capacity in the country .

і�� ȃɽɽɥɰӖӣӣɥƃȟǹɁɁɽʥǉƃɨӝɁɨǼӣɥƃȟȈɰɽƃȶӸǹɁɁɽʥǉƃɨӸȈȶǁʍɰɽɨʰӣ

ї� ȃɽɽɥɰӖӣӣʥʥʥӝɽȃǉȶǉʥɰӝƺɁȴӝɥȟӣɥɨȈȶɽӣіќїјїіӸĀƃȟȈɰɽƃȶӸȃƃɰӸǹƃɨӸɽɁӸǼɁӸȈȶӸǹɁɁɽʥǉƃɨӸȈȶǁʍɰɽɨʰӜӖՄӖɽǉʯɽԼěȃǉՐїѕɰȃƃɨǉՐїѕɁǹՐїѕǁɁȴǉɰɽȈƺՐїѕɥɨɁǁʍƺǉɨɰӗʰǉƃɨՐїѕƃȶǁՐїѕȴǉȶՐїѕіՐїAїӝ

ј�� yɁɁɽʥǉƃɨ�ČǉƺɽɁɨ�ČȟȈȢȢɰ�Čɽʍǁʰ�ƹʰ�ĀʍȶȚƃƹ�ČȟȈȢȢɰ�AǉʤǉȢɁɥȴǉȶɽ�yʍȶǁ



TOP 5 EXPORT DESTINATIONS

SPICES

Top 5 export destinations of "Ginger, saffron, turmeric (curcuma), 
thyme, bay leaves, curry and other spices." from Pakistan in 2019:

The value of exports of commodity group 0910 "Ginger, saffron, 
turmeric (curcuma), thyme, bay leaves, curry and other spices." 
from Pakistan totalled $ 73 million in 2019. Sales of commodity 
group 0910 from Pakistan went up by 0.968% compared to 
2018. Exports of commodity group 0910 "Ginger, saffron, turmeric 
(curcuma), thyme, bay leaves, curry and other spices." went up 
by $709 thousand.
Exports of commodity group 0910 "Ginger, saffron, turmeric 
(curcuma), thyme, bay leaves, curry and other spices. "amounted 
to 0.311% of total exports from Pakistan.

Footwear Sector Trading and Growth
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�ě:�ƺƃȢƺʍȢƃɽȈɁȶɰ�ƹƃɰǉǁ�Ɂȶ�ĩÇ�:ÝÃěĄ�AK�ƃȶǁ��ě:�ɰɽƃɽȈɰɽȈƺɰ

ĀƃȟȈɰɽƃȶԇɰ� ǉʯɥɁɨɽɰ� ɨǉɥɨǉɰǉȶɽ� ѕӝіՐ� Ɂǹ� ʥɁɨȢǁ� ǉʯɥɁɨɽɰ� ǹɁɨ� ǹɁɁɽʥǉƃɨӗ� Ȉɽɰ� ɨƃȶȟȈȶǼ� Ȉȶ� ʥɁɨȢǁ� ǉʯɥɁɨɽɰ� Ȉɰ� њѕӝ� ěɁɥ� іѕ� KʯɥɁɨɽ�
AǉɰɽȈȶƃɽȈɁȶɰ�Ɂǹ�ĀƃȟȈɰɽƃȶ�ǹɁɨ�ɥɨɁǁʍƺɽ�Ԇћљԇ�yɁɁɽʥǉƃɨӗ�ǼƃȈɽǉɨɰ�ƃȶǁ�ɽȃǉ�ȢȈȟǉӢ�ɥƃɨɽɰ�Ɂǹ�ɰʍƺȃ�ƃɨɽȈƺȢǉɰ�ƃɨǉ�ƃɰ�ʍȶǁǉɨӖ

Importers
Exported 
value in 

2015

Exported 
value in 

2016

Exported 
value in 

2017

Exported 
value in 2018

Exported 
value in 2019

World 116,861 108,287 99,887 117,221 135,313

Germany 24,533 25,426 28,696 32,024 33,656

Italy 16,118 14,583 16,783 18,239 20,681

United States of 
America 

3,743 3,757 4,172 7,005 12,622

Saudi Arabia 3,549 7,314 7,253 7,593 12,094

United Kingdom 9,733 10,671 7,228 8,890 9,459

Netherlands 7,919 7,492 6,721 7,497 9,380

Spain 7,864 6,318 5,232 5,355 5,005

France 5,192 4,833 4,140 4,621 4,676

Belgium 2,826 2,056 1,647 2,960 3,328

Yemen 1,602 953 915 1,309 3,068

ĩȶȈɽӖ�ĩČ�AɁȢȢƃɨ�ěȃɁʍɰƃȶǁ

27%
OTHERS

23%
SAUDI ARABIA

6.8%
CANADA

13.1%
UAE 14%

UK

16.9%
USA

Figure 1Export of Spices from Pakistan to the World 2015-19 ($US)   Source: UNCOMTRADE 

• Saudi Arabia with a share of 23% (17 million US$)

• USA with a share of 16.9% (12.5 million US$)

• United Kingdom with a share of 14% (10.3 million US$)

• United Arab Emirates with a share of 13.1% (9.73 million US$)

• Canada with a share of 6.85% (5.06 million US$)



BEVRAGES
The value of exports of commodity group 22 "Beverages, 

spirits & vinegar" from Pakistan totaled $ 322 million in 

2019. Exports of commodity group 22 "Beverages, spirits 
and vinegar" amounted to 1.35% of total exports from 
Pakistan.
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���ě:�ƺƃȢƺʍȢƃɽȈɁȶɰ�ƹƃɰǉǁ�Ɂȶ�ĩÇ�:ÝÃěĄ�AK�ƃȶǁ��ě:�ɰɽƃɽȈɰɽȈƺɰ

Footwear Sector Trading and Growth

ӯĩȶȈɽӖ�ĩČ�AɁȢȢƃɨ�ěȃɁʍɰƃȶǁӰ

It is interesting to note that since Pakistan is a 7th biggest consumer of footwear in the world, therefore, as can be 
ɰǉǉȶ�Ȉȶ�ɽȃǉ�ɽƃƹȢǉ�ƹǉȢɁʥ��ɽȃǉɨǉ�Ȉɰ�ƃ�ɰȈǼȶȈˎƺƃȶɽ�ȢǉʤǉȢ�Ɂǹ�ȈȴɥɁɨɽɰ�ɽƃȟȈȶǼ�ɥȢƃƺǉ�Ȉȶ�Ɂɨǁǉɨ�ɽɁ�ȴǉǉɽ�ɽȃǉ�ȢɁƺƃȢ�ǁǉȴƃȶǁӝ�

ĀƃȟȈɰɽƃȶ�ȈȴɥɁɨɽɰ�ɥɨǉǁɁȴȈȶƃȶɽȢʰ�ɽǉʯɽȈȢǉ�ǹɁɁɽʥǉƃɨ�ǹɨɁȴ�:ȃȈȶƃӝ�
ĀƃȟȈɰɽƃȶԇɰ�ěɁɥ�іѕ��ȴɥɁɨɽ�AǉɰɽȈȶƃɽȈɁȶɰ�ǹɁɨ�ɥɨɁǁʍƺɽ�Ԇћљԇ�yɁɁɽʥǉƃɨӗ�ǼƃȈɽǉɨɰ�ƃȶǁ�ɽȃǉ�ȢȈȟǉӢ�ɥƃɨɽɰ�Ɂǹ�ɰʍƺȃ�ƃɨɽȈƺȢǉɰ�ƃɨǉ�ƃɰ�ʍȶǁǉɨӖ

Exporters
Imported 
value in 

2015

Imported 
value in 

2016

Imported 
value in 

2017

Imported 
value in 2018

Imported 
value in 2019

World 92,426 103,075 111,958 94,271 72,337

China 83,180 93,253 99,942 85,095 66,581

Viet Nam 1,894 2,306 2,913 3,297 2,087

Thailand 2,355 2,787 3,021 1,116 713

Indonesia 1,821 1,467 1,120 768 651

Iran, Islamic Republic of 56 59 82 346 412

United Arab Emirates 95 144 199 249 251

Malaysia 628 483 596 323 245

Brazil 65 509 1,342 902 241

Cambodia 102 218 82 152 191

United Kingdom 349 404 583 228 143

TOP 5 EXPORT DESTINATIONS
Top 5 export destinations of "Beverages, spirits and vinegar" from Pakistan in 2019:

43%
OTHERS

17.5%
KOREA

7.5%
PHILIPPINES

7.75%
CHINA

10%
ITALY

13.3%
NETHERLANDS

• Korea with a share of 17.5% (56 million US$)

• Netherlands with a share of 13.3% (43 million US$)

• Italy with a share of 10.1% (32 million US$)

• China with a share of 7.75% (25 million US$)

• Philippines with a share of 7.51% (24 million US$)

Figure 2EXPORT OF BEVERAGES FROM PAKISTAN 2015-19 ($US) Source:: UNCOMTRADE 
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